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Overview of ATIA

>»Formed in 2000
>Trade Association

»Official destination marketing
organization for State of Alaska

»Public/Private partnership
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FY11 Marketing Budget

$18.7 Million

International '\lgarket'nﬁ
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Visitor Research

>
>
>
>

TTTTTTTTTTTTTTT
ssssssss

>Number of visitors
>»Visitor Origin

_ength of Stay
Regions visited
Demographics

Repeat Traveler

>Tour Pattern




Total Summer Visitors

Summer Visitor Volume to Alaska, 2001-2009

1,714,100 1,707,400

1,632,000 1,631,500 1,583,300
1,447,400
197 1,310,100
1,202,800 I“' I

2001 2002 2003 2004 2005 2006 2007 2008 2009

Sources: 2001-04 data from Alaska Visitor Arrivals studies (conducted by Northern Economics, Inc.);
2005-09 data based 2006 visitor/resident ratios obtained for AV5P V (conducted by McDowell Group, Inc.).
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Visitor Origin

United States International

85% 9%
West 39% UK 37%
South 19% Europe 23%
East 13% Australia 19%
Midwest 13% Asia 11%
Other 10%

ALAS KA - AVSP Summer 2006
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2010 Estimates

Air, 500,000 Road/Ferry,
34% 70,000, 5%

Cruise,
860,000, 60%
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Non-stop service to Alaska

»International Passenger Carriers

. Condor g e
* Japan Alirlines Departures wamm aswuwm
. China Airlines ' '

- 20:20
>»Domestic
20 : 35 FAIRBANKS JAL

SYDNEY

. :40 KOROR JALWAYS
. 9 carriers 20:40 PERTH QANTAS
z UL KONA JALWAYS
e 21: GUAM JALWAYS
* 18 US Cltles 21:30 HONOLULU JALWAYS
21:30 BRISBANE JALWAYS
213 PARIS JAL

HONOLULU JALWAYS
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Marketing Support

»Have offices in 5 key markets
- Germany, Japan, UK, Australia and Korea

»Support markets with non-stop service

- Japan & Germany

- Partnerships with tour operators

- Familiarization tours and press trips with airlines
.- Targeted Marketing in U.S. cities

- Magazine buys

- Travel Agent training

- Partnerships with member airline
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Japan Airlines

—USOEMED' O
FIFIN0R FITHELAUBETT—0ODHRE
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Incentives

Not part of ATIA’s Marketing Budget

>Condor to Fairbanks in 2001
»China Airlines to Anchorage in 2009
>Frontier Airlines to Fairbanks in 2010
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Partnerships with CVBs

»Need strong partnership with Fairbanks
and Anchorage

»Broad based support

. Sales Missions, scheduled meetings,
familiarization tours

. Deal is closed by individual destinations
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Thank you

m jsimpson@alaskatia.org




