
Northwest Chapter 
American Association 
of Airport Executives

September 3, 2010

Jillian Simpson
Director of Travel Trade & International 

Marketing



Overview of ATIAOverview of ATIA

Formed in 2000
Trade Association
Official destination marketing 
organization for State of Alaska
Public/Private partnership



FY11 Marketing BudgetFY11 Marketing Budget

$18 7 Million

International Marketing 

$18.7 Million
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Visitor ResearchVisitor Research

Number of visitors
Visitor Origing
Length of Stay
Regions visitedg
Demographics
Repeat TravelerRepeat Traveler
Tour Pattern



Total Summer VisitorsTotal Summer Visitors



Visitor OriginVisitor Origin

International
9%

United States
85%85%

UK 37%
Europe 23%
Australia 19%

West 39%
South 19%
E t 13% Australia 19%

Asia 11%
Other 10%

East 13%
Midwest 13%

Canada
6%

- AVSP Summer 2006



2010 Estimates2010 Estimates

Road/Ferry, 
70,000, 5%

Air, 500,000 
34%

Cruise, 
860,000, 60%



Non-stop service to AlaskaNon-stop service to Alaska

International Passenger Carriers
• Condor
• Japan Airlines
• China Airlines

Domestic
• 9 carriers

18 U S iti• 18 U.S. cities



Marketing SupportMarketing Support

Have offices in 5 key markets
• Germany, Japan, UK, Australia and Korea

Support markets with non-stop service
• Japan & Germany

• Partnerships with tour operators• Partnerships with tour operators
• Familiarization tours and press trips with airlines

• Targeted Marketing in U.S. cities
M i b• Magazine buys

• Travel Agent training
• Partnerships with member airline



ExampleExample

Japan Airlines



IncentivesIncentives

Not part of ATIA’s Marketing Budget

Condor to Fairbanks in 2001
China Airlines to Anchorage in 2009g
Frontier Airlines to Fairbanks in 2010



Partnerships with CVBsPartnerships with CVBs

Need strong partnership with Fairbanks 
and Anchorage
Broad based support

• Sales Missions, scheduled meetings, 
f ili i ti tfamiliarization tours

• Deal is closed by individual destinations



Thank youThank you

jsimpson@alaskatia.org


